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Museum of Inuit Art ‘Communications and Marketing’ Internship May—August 2013

Job Outline and Description

The award-winning Museum of Inuit Art (MIA), a public non-profit institution, opened its doors to 
the public in June 2007. MIA is the only public museum devoted exclusively to Inuit art. MIA's 
permanent display and extraordinary rotating exhibition space features ongoing exhibitions of 
hundreds of works of Inuit art ranging from sculpture carved from stone, antler, ivory and bone, to 
ceramics, prints and wall hangings. The Museum of Inuit Art is located within the historic Queen's 
Quay Terminal at Toronto Harbourfront Centre. Open 10 AM to 6 PM, Monday to Sunday. 
 
Further information is available at miamuseum.ca.
 
The Communications and Marketing internship will provide skills in writing for both print and online 
media, co-ordinating a major publication, and marketing.
 
Key tasks: 
The key focus of this internship will be assisting the production of the next Inuit Art Magazine 
and promotional materials for upcoming events, exhibitions, and programs at MIA.  Launched in 
December 2012, Inuit Art Magazine is a quadrilingual magazine (Inuktitut, Innuinaqtun, French 
and English) about art made by Inuit focused on contemporary art including articles written by 
professionals in each sector of the field. 

During the course of the internship that role will involve establishing relationships with the media 
and overseeing the creation of a publication from acquiring content and design, to editing and 
sending to print. The position will involve the following tasks:
 

● Background reading on Inuit art and culture 
● Training around the museum’s style guide and social media platforms by staff
● Coordinating submissions for the magazine by contacting artists and authors about articles 

for the magazine
● Proof reading articles submitted for publication
● Preparing press releases and designing promotional materials
● Writing content for our monthly newsletters



● Assisting in the establishment of a marketing plan for the museum
 

MIA is a fast-paced workplace and new tasks constantly arise as we pride ourselves on being 
responsive to the needs of our visitors, stakeholders and the local community.  As such, new 
projects will likely arise throughout the duration of the internship. The job description can be 
adjusted according to interns’ specific interests and skillsets.
 
Work Plan:
 
Weeks 1-2: Introduction, Background Research and Training
The first two weeks will involve an introduction to The Museum of Inuit Art, the Inuit Art Magazine, 
and MIA’s online presence.  The intern will be introduced to the museum space and will have 
the chance to read past editions of the magazine and other museum produced publications. In 
association with the internship supervisors, the intern will receive training in MIA’s style guide, 
computer software and how we use our various social media platforms. 
 
Week 3-10: Co-ordinating Submissions to the Inuit Art Magazine and Copy Editing
The majority of the internship will involve assisting in the production of our next issue of the Inuit 
Art Magazine and the promotion of museum activities through marketing initiatives.  The day-
to-day workload will be split across co-ordinating the submission of articles for the magazine 
and copy editing, and preparing press releases, following up with the media and developing 
promotional materials. Other tasks may include maintaining our presence on our social media 
platforms, updating listings for our museum, and assisting in the co-ordination of MIA’s Museum 
Ambassadors (a group of volunteers that play an integral role in our marketing).
 
This internship will also assist staff in further developing our marketing strategies. This may 
include writing a Marketing Plan for MIA based on research of similar organizations and updating 
our Media Contact list.
 
We would endeavour to ensure the intern could shadow MIA staff and help with events or projects 
of interest when possible. 
 
Week 11-12: Reporting
In the final two weeks the intern will write a report detailing what they have accomplished in terms 
of communications and marketing for the museum, suggestions for future action to be taken by the 
museum to further awareness of MIA and reflections on his/her experience during the internship 
in general. The intern will also receive an exit interview with their supervisors in order to discuss 
strengths, accomplishments, and areas for development if they choose to pursue a career in 
communications and marketing in the future.
 



The internship will be co-supervised by:
Alysa Procida, Associate Curator, Museum of Inuit Art (Email: aprocida@miamuseum.ca) 
Christine Platt, Gallery Director, MIA Gallery (Email: cplatt@miamuseum.ca)

 
For more information about the internship or to apply for the position, please contact Alysa Procida 
at aprocida@miamuseum.ca.
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